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Introduction

The red carpet has a tremendous influence on our cultural fascination
with great hairstyles. From Oscar night to the Golden Globes, clients re-
quest the hairstyles worn by celebrities at red-carpet events, styles often
inspired by those of old Hollywood. Many of these hairstyles are classic
updos that were worn by actresses and musicians such as Audrey Hep-
burn, Grace Kelly, Elizabeth Taylor, Diana Ross, Julia Roberts, and the list
goes on. Every hairstylist should pay close attention to the red carpet to
predict the latest trends. The updo is a lucrative service for the stylist and
the salon, so don't underestimate its earning power!

The main concept behind Milady Standard Updos is to demonstrate
the different techniques for putting the hair up. The updos demon-
strated are based on classic hairstyles inspired by the red carpet. Learn-
ing the classics is imperative to mastering updos. Some fashion-forward
hairstyles are also featured. A great foundation gives you the freedom to
create these and many other styles.

Tools introduces all of the supplies that you will need to create. Hav-
ing the proper combs, brushes, fasteners, and products in your arsenal
will enable you to achieve the best results for any updo, no matter the
client’s hair length or texture.

As discussed in the Preparation section, five steps are critical to get-
ting your updo started. First, consult with the client and decide what
hairstyle you are going to do. Second, drape the client by adding a neck
strip, or thin towel and cape. Third, shampoo and condition the hair. We
worked with clean hair for all of the styles shown in the book. The fourth
step is blowdrying. Sometimes rollers and pin curls are added during or
after blowdrying. Wet sets are another option for the fourth step. The
fifth step is adding or subtracting texture, which means to curl or flat
iron the hair, and this step is optional.
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There are eight categories of updos in this book: Half Up, Ponytail,
Chignon, Bun on Top, French Twist, Faux Bob, Up in Pieces, and Tousled
Up. Three to four updos are demonstrated in each category, showing
variations on each theme. Women of different ethnicities and hair tex-
tures are featured throughout the book to give insight on working with
the various hair textures.

You may ask why ponytails and half-up hairstyles are included in an
updo book. They are included because some clients are not comfort-
able with all of their hair up. You get the best of both worlds with these
styles—the client gets to have some hair down while the rest of the hair
is securely in place.

Milady Standard Updos will give students and hairstylists the neces-
sary tools to become skilled at updos. This book is filled with techniques
and ideas for constructing any updo. Being proficient at updos and styl-
ing hair for special occasions gives you an advantage over the competi-
tion and improves your earning potential. The intent of Milady Standard
Updos is to inspire creativity, and the opportunity for stylists to express
their artistic abilities.
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The chignon is one of the most popular updos. Many
famous women have worn this hairstyle, including Diana
Ross, Eva Peron, Sara Jessica Parker, Jennifer Lopez, and
the list goes on. It is a very elegant hairstyle but it can also
be edgy.

Here we demonstrate the Classic, Messy, and Side
Chignon. It really depends on the personality of the
client which choice is made. A filler was added to
the Classic Chignon for fullness. With the help of
fillers and hairpieces, the chignon can be as large
as you like. The Messy Chignon is more playful for
those who want a‘done but undone”look. The Side
Chignon has been constructed in a more intricate
way for added detail. Leaving hair around the face
softens the look.
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